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Overall mission of Technology Platforms:

“To define a coherent and unified

approach to tackle major economic,

technological or societal challenges

of vital importance for Europe’s

future competitiveness and

economic growth”.
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economic growth”.

TPs are industry-led consortia with 

research community, public authorities, 

regions, finance sector, civil society. 

TPs play a key role in better aligning 

EU research priorities to industry’s 

needs.



• 20 EU partner organisations (NGOs – SME’s associations)

• Network of scientists

• Actively contributing companies

• Cooperation with national TPs in CZ/IT/HU and national 

partner in several EU and EFTA countries

Partners of TP Organics

The EEB represents more than 140 member 

organisations from 31 countries with a 

membership base of more than 15 million 

individuals/households.

ISOFAR promotes and supports research in 

all areas of Organic Agriculture by facilitating 

global co-operation in research, 

methodological development, education and 

knowledge exchange

Euro Coop is the European community of 
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partner in several EU and EFTA countries

• Observers from Core Organic

• Involvment of civil society organisations

EOCC

Cooperation with the Agri Food sector group of the 

Enterprises Europe Network in terms of knowledge 

management and technology transfer.

Euro Coop is the European community of 

consumer cooperatives.  It represents 

over 3,200 local or regional cooperatives 

and 25 million consumer members.



From the vision 

to innovation 

2007/2008 2009 2010



History of TP Organics: 

From the vision to innovation 

2006 - 2007: Discussion about need 

of a technology platform

June 2007: Vision Camp
2010 

Implementation 

& Outputs
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July 2008: Research 

Vision 2025

2009: Strategic research 

agenda

Dec 2008: Launch TP 

Organics and Vision 

2008: Building the 

platform

& Outputs





entFrom vision to research innovations
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Strategic research agenda: Process

Expert groups 

(expert from 

science, civil 

society and 

industry)

Strategic 

Research Agenda

5 Key challenge/area

3 to 5 research 

goals/key challenge

Consultation process:

15 workshops 

3 Rounds E-consultations

SME surveys

Stakeholder forum

Seminar 

involving 

policy 

decision 

makers
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Stakeholder forum

December 2008 December 2009

The Strategic Research Agenda results are being communicated to 

DG Research in respect of the 7° and 8° Research Framework Programme

First draft Second draft Final documentThird draft



Strategic Research Agenda: 
Process  

• December 2008: Set up of expert groups along the three research priorities

• February 2009: First workshop at Biofach (DE)

• February/April 2009: Expert groups consultation

• April 2009: First draft

• April/May 2009 : Online public consultation

• April/October 2009: Workshops in Romania, Sweden, Poland, Estonia, Italy, Czech 

Republic, Spain, Switzerland, Luxemburg, Germany
One year Process

- 18 Workshops all over Europe
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Republic, Spain, Switzerland, Luxemburg, Germany

• June/September 2009: SME’s workshops in native languages and online consultation 

in several languages

• July 2009: Stakeholder Forum (Brussels)

• September 2009: Second draft

• October 2009: Online public consultation –SME’s/Advisorconsultation

• November 2009: Third draft

• December 2009: Seminar involving DG Research (Brussels)

• End 2009: strategic research agenda finalised and printed

- 18 Workshops all over Europe

-Two public online consultations

-Targeted SME consultation and internal expert groups



Strategic Research Agenda: Consultation Process

People involved in the consultations: 309

Countries involved in the consultations: 34
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Strategic Research Agenda: Consultation Process

Organisations involved in the consultations: 199
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Thanks for your attention
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Thanks for your attention

Webpage: www.tporganics.eu

Infomail: info@tporganics.eu 


