IFOAM Organic Trade Forum (OTF) in cooperation with ”Newcomer
2005 Award” winning caterer tegut... bankett invites to a o0Ts ET M

couLEURrs® Buffet by Philippe Carnoy
Golits Z—Couleurs

ORGANIC WORLD CAFE T

on the eve of BioFach, 15 February 2006, 7 pm at Restaurant Vasco da Gama in the new
Conference Centre Ost, Nuernberg Messe

banke

THE ORGANIC WORLD CAFE IS A UNIQUE COMING TOGETHER OF THE ORGANIC
Foob BUSINESS WORLD WITH COLLABORATIVE DIALOGUES ON QUESTIONS
THAT MATTER:

KEY INGREDIENTS FOR ORGANIC GROWTH with inputs by: ‘\M’
Ny

Walter Robb Georg Schweisfurth Raj Seelam
USA Germany India

AND COFFEE TABLE DIALOGUES BY ALL PARTICIPANTS FACILITATED BY
CONRAD THIMM, OTF.

The dialogue will be recorded and proceedings be shown at www.ifoam.org/otf and
www.organictrade.org

Exclusive category suppliers to the Organic World Café 2006 are for:

Wine Meat Seafood & Juices Tea & Coffee Beer
Delicatessen
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Das feine tkologische Bier

The event is in English. Invited are all processing and trading companies, wholesalers and
retailers involved in organic food.

@BioFach 2006 RS-

Admission incl. delicious organic buffet and drinks: 25 EUR p. P. cash upon entry
IFOAM members: 20 EUR p. P. cash upon entry

Registration with each participants First and Last Name, Company, Address until 7 February
2006 by email to organictrade@ifoam.org or n.sorensen@ifoam.org

Space is limited, acceptance in the order of registration.

Organized by the Board of OTF IFOAM Organic Trade forum: Maria Gardfjell, Sweden;

Mark Retzloff, USA; Carol Haest, Belgium; Mukesh Varma, India; Conrad Thimm, Germany

Sponsored by:

Losta

where ecology meets economy

AUror

L ORGANIC DAIRY

‘S@Nﬂ Ilatﬁr(e? £ Nore

www.sonnenburg.info




M

Golits Couleurs

by Philippe Carnoy

... more than ‘just’ a buffet!



Food for Though'r 5. A Strong Vision

from traders around the world significant achievements will only b
made by significant persons, and ti
only way to become significant is 0 acl

with determination.”

* Consumer education.

— Creating a place & an environment
where consumer education happens.
— Collaboration.

* Emphasis on fresh.

» Developing products — Organic +
Health.

= Prepared food. Georg Schweisfurth

Raj Seelam Germany

India

Walter Robb, USA
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Conrad Thimm (facilitator)



Dialogues on questions that matter ..

Key ingredients for Organic
Growth (1)

in our outer relations with

- customers

- suppliers

- partners

- the public ...




Key ingredients for Organic Growth (2)
in our inner attitudes towards

- people working with us

- our mission

- our leadership and management

- ourselves ...

rs to you? ..




...and what remains

on the tables Commanicatio
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